Acdlvocacy: Effosts

Maryland State Geographic Information Committee
January 21, 2015

Bill Burgess, Washington Liaison
National States Geographic Information Council (NSGIC)




None of the following
iInformation Is legal advice
and It may contain mistake
You mustseek qualified |
legal counsel if you plan tc
engage In advocacy efforts
Lobbying registration laws
are detailed and there are =%
significant penalties for |
violations.
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NSGIC works through the states
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Conservancy

\ Digital Coast Partnership

An Assoclation of Photogrammetry, Mapping, and Geospatial Firms

Working together to get the NOAA Digital Coast Program Authorize:

Digital Coast Act
NSGIC works with coalitions
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Some of the issues with the National Spatial
Data Infrastructure are:

VV More Federal than National
V' No Authority

VVNo Accountability

VVNo Congressional Oversight
VVNo Funding

Geospatial Data Act of 2015
NSGIC works directly with Members of Congress




Some of the issues with the National Spatial
Data Infrastructure are:

V More Federal than National
V No Authority

V No Accountabillity

V No Congressional Oversight

V' NO Fundlng(z years mandatory reporting before fund allocation)

Geospatial Data Act of 2015

NSGIC works directly with Members of Congress
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A National Address Point Database
A National Road Centerline Databg2&RNOLD)

A Roll-up Local Datdor National Databases (e.g.
addresses and parcels)

A Buy-up National Datdo meet Local Needs (e.qg.
orthoimagery and LIDAR)

Visit our web site for more on
NSGIl Cos el forts.

Consistent Messaging
to Federal Partners and Programs
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http://www.nsgic.org/

A Dictionary Definitions

AADVOCACY: fi T laat or process of
supportingacausspr oposal . o

ALOBBY: i Ttoy to influencegovernment
officials to make decisions for or against
somet hing. o

A They are both lobbying when meeting with government
program managers or legislators.

AYoudre simply pl a] advocacy
A No one wants to be referred to a lobby] T 3% % 2ometning, su<)

Advocacy. Lobbying
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ADirect

Direct lobbying is the act of communicating a
specific position directly to a legislator, staff > A .4
member, or othgoublic official who has a voice | ™\
a piece ofegislation or manages a government A |

program.

AGrassroots

Any type of communication that asks the reade. ;"
contact a legislataor public official, orprovides
the reader witltheiraddress, emadnd/orphone
numbers considered grassroots lobbying
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Types of Lobbying
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http://www.lawforchange.org/images/lfc/MarylandLobbying.pdf
http://www.lawforchange.org/images/lfc/MarylandLobbying.pdf

A The MarylandStateEthics Commission administers a lobbying
regulatory program including registration, disclosure, reporting
and standards of conduct for executive, legislative and
grassroots lobbying.

A Annotated CodeState Government Articlditle 15, Subtitle 7.

A LEGISLATIVE: spend more than $500 expenses for visits, earn more
than $2,500 salary, or have more than $5,000 in cumulative expenses.

A EXECUTIVE: spend more than $100 expenses, earn more than $2,500
salary, earn more than $5,000 to influence the adoption of regulations or
Executive Orders, or be compensated to infl r
contract > $100,000.00.

A GRASSROOTS:spend more than $2,000

MD Registration
Quarterly Thresho
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